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TUNITED STATES.

Alabama, o' Kentuckys Lt obe i ke To7 [ New, Yosk. T A o T

Arkansas, 13 | Louisiana, -113 | North Carolina, . 3

California, .. 17 | Maine,.... B2o (01 - SN

Colorado,. .- 26 | Maryland, .... .120 |Oregon, _.

Connecticut, . 28 | Massachusetts, - _124 | Pennsylvania, .

Delaware,.__._.... 32 | Michigan, ...._. .135 |Rhode Island, .

District ot Columbia, .. 33 | Minnesota, . -148 |South Carolina,

Bioniddy: S8 E Tl 34 | Mississippi, - .155 | Tennessee, ..

Georgia,.- 36 | Missouri, ... .159 | Texas, . ...

Ilinois, .. 43 | Nebraska, .173 | Vermont, .

Indiana, 68 | Nevada, .eenn.oo.. .179 |Virginia,..

Towa,_._. 82 | New Hampshire, . -180 | West Virginia, ..

)i T S S L N 98. New Jerseyy. ot c- k.. <M 183 | Wisconsin, | ... ail. RIS
TERRITORIES. CANADA.

Arizona, 308 British Columbia, ........ ............

Dakota, .-398 | Manitoba, ._...__

Idaho,.... -400 New Brunswick,

Indian, ... .-400 Newfoundland,

Montana,. .400 | Nova Scotia,.__. -

New Mexico,.

'
S
o
~

Northwest Territories_.-:

L0 1 ..402 ORIATIO fone 2o~ itiai ot s o2
Washington 402 | Prince Edward Island
LA T 2R S R L . 03. | Quebec,t._. ..o

»

FOREIGN COUNTRIES,

Argentine Republic,. .---443 | Guatemala, ....... Phillipine Islands, -
Africa,.. --446 | Great Britain,. Porto Rico
Algiers,. --446 | Greece, .. Portugal, .
Australasia, Germany, ueensland,
PRNRSIE AN e 5 - __so_ia..-..436 Maibraltar, . C .o oL oo - iigg3ijlnussia o5 oo
Brazil,.... _444

Belgium, . .439 {San Domingo, ...
Bengal,._. -444 |San Salvador,__
Bermudas,.. 436 {Saint Helena, ..

British Chann-e-l-fs-lihn-ds,
Bolivi®, ...

Continentai Europe, -
Costa Rica,

Saint Thomas, .

Tasmania,

Cuba,.... | Martinique,. --444 | Transvaal
Denmark, Mauritius, ........ --449 | Turkey, ......._. --442
Diamond Fields,. Malay Archipelago, --449 | U. S. of Columbia,. .-445
Dutch Guiana,... Mexiedt L .x. .. foxh --445 |Uruguay,........ =445
East Indies,.... INET S pR el el 4 --447 | Venezuela,

New Zealand,
Nicaragua, -
Norway,

Paraguay,

New South Wales,.

Orange Free State,

POty S Lo w |

Victoria, ..

Abbreviations.—Democratic, d.; republican, r.

; greenback, gr.; independent, i.; non-partisan, li.;

prohibition, temperance, temp.; literary, lit.; commercial, com.; insurance, ins.; agricultural, agr.; neutral,
neu.; Methodist, 1; Baptist, 2; Presbyterian, 3; Universalist, 4 ; Episcopal, 55 Liberal, 6; Unsectarian and
Evangelical, 7 ; Spiritualist, 8; Unitarian, 9; Congregational, 1o; Swedenborgian, 1r; Catholic, 12; Ad-
vent, 13; Lutheran, 14; Reform Church, 15; Moravian, 16; Friends, 17.
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RIGHT HAND RECORD

AND

NEWSPAPER DIRECTORY.

Giving in Alphabetical Order, Towns in each State, with Popu-
lation; Papers in each Town, with Circulation, with
Blank Space for Recording Contracts, Estimates,

Offers, Acceptances, or any other Data.

A COMPLETE LIST OF

ALL AMERICAN NEWSPAPERS

AND ALL THE

Leading Newspapers of the World.

PRICE.
Light Paper, Card Covers,........$1.50.
Heavy Paper, Board Covers, ..... 2.50.
1880.

PusrLisnep By H. P. HUBBARD, ADVERTISING AGENT,
NEW HAVEN, CONN.
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This “RieuT HANXD RECORD AND READY REFERENCE,” which made its debut last year, met
with such a cordial and favorable reception, that I feel warranted in issuing a new and revised
edition. Leading advertisers have used it with such acceptance that the burden of their letters
i8, ‘*we do not know how to get along without it.” I am therefore fully justified in repeating the
assertion I made in the opening paragraph last year: “That it will occupy a position of honor
and confidence with every one who is at all systematic in advertising, s without doubt, and a
single giance will convince any one of its utility.” No time or-expense has been spared to make
this as near perfect as human works can be, and I feel sure that it stands to-day the most com-
plete record of the newspapers of the whole world, in existence.

Circulations. As before, circulations have been carefully siffed from the best informed sources,
and, in placing several large advertising contracts during 1879 (which went into nearly every
paper in the United States), I made special effort to obtain from the publishers accurate state-
ments of circulation, all of which I have on file. The marks at the head of each page, viz:

* Sworn, Plain Figures, Estimated. P Patents or Co-op’s.
1 Claimed. Publisher objects. For others see 2d p. cover.

explain thémselves, except where figures could not be obtained, or where I deemed the state-
ments not trustworthy; in such cases I have left a blank space. Those sworn, mean business,
and those claimed, of eonrse, stand on their own basis, but in nearly all cases I believe them to be
fair statements. The estimates may be high or low, but they are very nearly correct. As a
general thing, where a publisher * objeets to stating circulation,” it is. no doubt, so small that he
i justly ashamed to give it. Some, like the Jndependent and others, elaim that their cirenlation is
their *own private business,” with all which this claim implies. In marked contrast to this class,
are those publishers whe give their actual cirenlation at the head of their columns, and support
the statements so made with affidavits or the giving of advertisers every opportunity to investigate
and prove figures. In nine-tenths of the cases, circnlation should govern the price of adver-
tising.

Advertisements. 'As a help toward the great expense of compiling and publishing, a reason-
able number of advertisements of newspapers have been admitted, but in no case has the
inserting of an advertisement, or the refusal to give an order for one, been allowed to influence
the stating of circulations. These advertisements commence on page 220 and occupy every alter-
nate page, until finished. While they thus have more prominence than if grouped together in the
back of the book, they do not in any way obstruct the easy use, or destroy the harmony of the
work. An italic line will be found under most of the papers so advertised, calling attention to
the page on which their announcement appears.

Co-operative Newspapers. All of these are placed in the body of the work, this year,
(instead of grouping at the end, as last,) in order to show them in their proper place. They are
plainly marked with a cap P, and were corrected up to the time of going to press.

Arrangement. The change from geographical to alphabetical arrangement will save a vast
amount of hunting and looking up indexes. The population is from the latest figures. The
initials C. H. following the name of a town, signify Court House or County Seat. The lists are
revised to February Ist. A brace }signifies that although papers differ in name they are pub-
lished by the same firm. Blank spaces have been left at end of States, where practicable, for
memorandums, and a few full pages have been inserted for similar purpose.

Ciry or Erms, March 1, 1880.
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AMERICAN NEWSPAPERS.

INTERESTING FACTS AND FIGURES.

There are catalogued in this book 10,131 American (United States and Canada) newspapers:
899 dailies; 8,428 weeklies, tri-weeklies and semi-weeklies; 804 monthlies and semi-monthlies.

The total circulation of a single issue of each of these papers (omitting 1,920 not given)
reaches the enormous aggregate of 20,677,638 copies, divided as follows: dailies, 3,540,156
weeklics, tri-weeklies and semi-weeklies, 13,511,424 ; monthlies and semi-monthlies, 3,625,958.

This is an average of 2,041 to each paper for a single issue, and taking all issues of the whole
for one year, a grand total of 1,836,473,592 copies.

Taking ordinary 40 1b. newspaper at its average measure of 4,000 sheets (solid) to the foot, one
issue of all these piled up would measure 5,170 feet (nearly a mile) in height, or for a whole year
459,119 feet (over 87 miles) high.

Counting them all at the average size of 27 x 41 inches and placed end to end, one issue would
extend 70,648,255 feet (13,380 miles); for one year 6,274,618,106 fect (1,188,374 miles), or over
47 times around the earth, and five times the distance from the earth to the moon.

In a thousand ems of type there are nearly 2,000 different pieces, and in an average four page,
eight column paper, set in solid brevier type, there are 148,000 ems (about 450 Ibs.), or 296,000
types in one newspaper. y

To print one issue of the total 10,131 papers of this average size, there must be handled
nearly five million pounds of type, or 2,998,776,000 types. The total number of editions of all
these dailies, weeklies and monthlies for one year wounld make 724,796 and to print them, occasions
the handling of 2,173,499,849,696,000 types.

These averages are minimum rather than maximum. There is usually twice as much type, at
least, in an office as will set the paper, consequently for this purpose alone, there must be ten
million pounds in use, the value of which is about five million dollars.

I3~ See tabulated statement on sixth page. .

FOREIGN NEWSPAPERS.

The enterprise of a country is most quickly made known and seen through its newspapers, and
to this end I have deemed it of sufficient importance to add a carefully revised list of all the
leading newspapers of the world, outside of the United States and the Provinces, which will be
found on page 423. We are accustomed to think that America produces the largest and best
newspapers, but there are papers published even in Australia, which would put many of our
publishers to blush, both in typography and enterprise. This department will, I am sure, be
appreciated by those who wish to use it in a business way, and as a curious study by those who
do not.

ESTIMATES FOR ADVERTISING.

ExperT SERVICES FREE.—I will furnish estimates showing the cost of advertising in any num-
ber of newspapers free of charge. Make no contract without getting my estimate, as my superior
facilities, special arrangements with publishers, together with light expenses (when compared
with the agencies in the larger cities) combined, enable me to give figures and services which will
be satisfactory in every respect. Selections will be made adapted to any particular business, or
for any section of a State or the country. .

Printed proofs of advertisements are made without charge, and thus the advertiser can see
before giving an order, just the style and space the copy will make. My printing office has a large
and complete outfit, and is fitted up for this special purpose, doing no outside work. Special
designs gotten up to order. In asking figures, state names of papers, or section of country you
desire to cover, length of iime advertisement is to run, send copy and indicate the space.
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KIND WORDS.

It is said ‘“kind words never die,” and surely newspapers and advertisers have been lavish
of them in speaking of this agency, and the sense of satisfaction they have in the services ren-
dered by me. I am not insensible to the fact that I have endeavored to serve both advertisers
and newspapers just as they deserve, aiming at all times to be square and above board. Hew I
have succeeded I leave it for others to say, and if there are any who cannot thus speak from per-
sonal experience, it is certainly the time for them to begin and find out. Scattered through
the book from page 224 will be found occasional half pages on which will be found “kind words "
in profusion from all quarters.

I am constrained, however, to give in their entirety, three letters recently received, which alone
ought to satisfy the advertising public as f where {o go for business.

OrricE oF Hop BITTERS M'F'G COMPANY,
50 MiLL St., RocnesteR, N. Y.. Dec. 20, 1879, ;
H. P. HuBBARD:

Dear Sir—We have decided to give you for the year 1880, the exclusive control of our
advertising under the same arrangement as during the year past. Effective newspaper advertising
is a trade which you have thoroughly mastered, and I must say that the skill and judgment you
have shown in placing our advertising to the amount of over $100.000 (which has bronght such
valuable results), warrants me in sayiug that onr company is perfectly satisfied with yonr services.

Yeours truly, A. T. SOULE, President.

OFFICE OF WELLS, RICHARDSON & (0., WHOLESALE DRUGGISTS.
PROPRIETORS OF KIDNEY-WORT AND PERFECTED BUTTER COLOR.
BurriNgroxn, V., January 12th, 1880.
H. P. HUBBARD:

Dear Sir—We would like you to understand our satisfaction at your method of doing our

~ advertising of * Kidney-Wort” and * Butter Color " for the past year.

Your services and advice as to where and how to place it, has proved to have been well given.
The advertising is doing us good service and we expect even larger returns in the future.

‘We will now say, what will undoubtedly be more interesting to you, that we intend enlarging
our operations very much this year and hope to make arrangements with you to continue
charge of the entire business. We shall be ready soon to give you the particulars and would
be glad to have you visit us. .

We are glad to learn that you are at work on a new edition of your ** Right Hand Record,” that
will embody the improvements of which you told us when last liere. Kvery careful advertiser
wishing to systematize his business will find it indispensable and worth much more than your

price for it. Very truly yours, . WELLS, RICHARDSON & CO.
It Orrice oF THE Browx Corrox Gix Co,
NEw Loxpox, Coxx., Feb. 21, 1880. }

H. P. HUBBARD:

Dear Sir—* * Our experience of several years with you, in the advertising line, and
every other for that matter, has been in every way satisfactory, and we are prepared to endorse
almost anything that may be written or said in your faver.

Yours truly, BROWN COTTON GIN CO.
E. T. BRowYN, Treas.

I take pleasnre also in referring to some of the other larger advertising houses in the United
States, who are my cnstomers. A few of whom are James Vick, of Rochester, Pond’s Extract
Co., and Dr. Tutt, of New York, Joseph Burnett & Co., of Baston, Graefenberg Co., of New York,
Fleming Brothers, of Pittsburg, Pa., Gargling Oil Co., of Leckport, New York; and the fact that
I have placed, and continue to place, “ads” for these and many other prominent advertisers, is a
sufficient commendation of itself.
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-BRIGHT THOUGHTS FROM THE FRATERNITY OF
ADVERTISING AGENTS.

Circulations.

Speaking in regard to circulations, I wish I could feel the same confidence about the
circulations set against the publications in my catalogue. I have dons the best I could after
twenty-five years’ experience, but T know there must be a great many errors in the figures. No
doubt I have narked some too low, but almost all too high ; for circulations are. as a rule, over-
stated. I have not intentionally done so, and no one is responsible for the figures given but
myself. T give my opinion about circulations for what it is worth.— Bates.

Money Saved in Employing Agents,

It is a notorions fact that as soon as advertisers begin to do business throngh agencies their
bills decrease in individual papers, and the amcunt saved is devoted to extending the announce-
ment in other journals, procuring thereby a wider circulation. It is in recognition of this fact that
some publishers decline allowing any commission to an agency on advertisements from those who
have previously dealt with the paper direct. So thoroughly is it understood that no advertiser
now deals direct who understands his interests, pays his advertising bills, and makes them pay
_him, that publishers often consider it an evidence of irresponsibility or incapacity for an advertiser
to apply direct for terms of advertising. There are exceptions to this rule among the largest and
oldest advertisers, who commenced business before the agency system was perfected; but it
requires good credit and a well-known name to bring specific answers from publishers to applica-
tions for rates or even orders for insertion, as many an advertiser has found out to his chagrin,
although classed in the mercantile books as of first rate standing.— Rowell.

7/
Originality in Advertising.

There are hardly two advertisers who would be equally well served by following the same
instructions, and one fruitful source of failure is the too common practice of imitating those who.
have succeeded in different times and under different circumstances. Originality in advertising is .
more important than in many other kinds of business, and the aim of all should be, how not to do
their advertising like others, and by their pecnliar method, attract more than an average amount
of attention for the same investment. Those with limited experience are as likely to have orig-
inal ideas as old advertisers who have gone on for years doing the same thing over and over
again. Try and originate some new idea to make your announcements conspicuous in the papers,
and if found feasible, you will have so much of an advantage over your competitors.— Chesman.

Four Cardinal Peoints.

1. If one has a good thing, which the people really need, the more widely he makes it known
the larger will be his sales; he will gain nothing by economizing in this matter, provided he adver-
tises with good judgment. 2. No one need expect to do a brisk and extended business, in
these days, who fails to advertise, and advertise freely. 3. It costs money, at the outset,
to advertise, and one must not expect to do this effectually for little or nothing. But, if properly
done, it will pay in the end. 4. Papers differ from each other greatly in their advertising rates.
The cheapest kind of advertising is often the dearest. Papers whose rates are the highest, as a
general thing, give the most value for the money they demand.— Pelfengill.

Continuous Advertising Pays Best.

A small sum of money, JUDICIOUSLY INVESTED. will pay the same ratio of profit as a large sum,
but the papers must not be scattered, unless the aim is to reach a special class of readers. Select
such territory as your capital will enable you o work thoronghly, and when yon receive satisfac-
tory returns from it, enlarge your field. Nearly every business has ity “dull season.” during
which a good advertisement will do faithful work, day and night, rain or shine, in familiarizing
congumers with the name, location, and specialties or advantages of the advertiser. so that when
the time to buy comes, he reaps the benefit of his seed-sowing, unless lie has made the mistake of
stopping his advertisement, and it cannot be found when the would-be purchaser looks for full
particulars. Continuous advertising brings much larger returns, in proportion to the outlay, than
periodic or spasmodic advertising.—Dauchy.
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Why Papers favor the Agent.

Of those advertisers who believe that they can obtain the same net terms direct as would be
accorded to the agency, we ask, is it reasonable that publishers should extend as good rates to an
advertiser who expends $5,000 a year as to an agent who forwards $50,000 a month ? If any one
is to be pleased or catered to. is it not, under the circumstances, more likely to be the agent ?
Would seven thousand publishers contribute free their periodicals from year to year, the subsecrip-
___tions upon which amounts, taking dailies, weeklies, and all, to more than $20,000 per annum, and
then set about undermining the institution for the support of which they have paid so much? Is
=such a supposition reasonable? The truth is that between the best class of agencies and the pub-
lishers there is no competition. On any considerable order, the agent, by taking advantage of
every point in the advertiser’s favor, is always below the aggregate price obtained by application
to publishers.— Rowell.

Cheap Contracts and Hard Bargains,

I used to think I knew a great deal more as to what every advertiser ought to do than I do now.
“But one cannot be mistaken in insisting that—as in all other things, so in newspaper advertising-—
the best is the cheapest. I have expeuded a great deal of money for a great many extensive
advertisers, and it is not my experience that those have been the most successful who used poor
newspapers becausc they scemed cheap, or drove hard bargains with the good ones. To a certain
judicious extent liberality is profitable, and an advertiser may miss his aim by a kind of narrow-
ness of view and action. and show a good deal of skill in tucking away his money in cheap con-
__tracts, as if the object of advertising were to do it so economically that it willinot be found out
one is advertising at all.— Bates. .

-

Concentration Reduces the Expense.

There is no objection to a man's doing his own advertising. if he thinks best; neither is there
to bis acting as his own postmaster, and carrying his own letters to their several places of desti- 198
nation, instead of sending them through the mails; making his own hats, and shoes, and doing 4
directly himself all that he requires, according to the primitive method, before the division of u“'/’_m
“._labor, and the systematization of business. Perhaps, having come in possession/of our Directory, 7o Lol
in-which so much information is given. he may be tempted to make the experiment. But expe-
rience will soon teach him, if he does not take onr word for it, that we can do it better and cheaper
for him than he can do.it for himself. It is our_ specialty. We can save him not only an. immense
amount of labor and trouble. and that, too, free of all expense to him for.our services, but doing
" this business las it were, by.the wholesale, we can, do it.for less money, inthe aggregate, than he
would be obliged to pay to the publishers, who do not make to individual advertisers the discount”
they are accustomed to make to their agents.— Pettengill.

Which, Where and How,

Two things are indispeusable to every business man: first, a good article which the multitude

want ; second, to apprise them of the fact in the shortest possible time and in the ieast expensive

v manner. The attainment of these objects is equnivalent to success, and in securing them the proper

cconomy of time is an important desideratum. The bnsiness man has the article which he believes

.__ the public want; and the question immediately|arises: How shall it be made known? The an-

swer is: THE NEWSPAPER. But which, and where, and how ; and last. but not least, what will it

‘ cost? are correlative questions which require knowledge and experience, and cannot be <o easily

or quickly answered. This is the lesitimate province of the advertising agent, and can be acquired

only by years of special training, industry, experience and skill. In this capacity we offer our-
selves to the advertising public, with full confidence in our ability to serve them.—Dodd.

Persistency Neeessary to Hold the Fort.

\._ There are but few lines of business in which success can!_ be attained without the aid of the
newspapers. There is nothing so effective in presenting the merits of an article as an attractive
advertisement; it reaches many people whose attention cannot he commanded in any other way,
and who are finally influenced by the repcated announcements of the persistent advertiser. By
these moans « demand can be created for special brands of even the commonest staple articles. for
repeated inquiries from their customers will compel retail dealers to order the goods called for,
and so that which has been long in the market, may be replaced by an article. possiblyj not any

“~hetter, but the virtues of which are constantly before the people. Having established a trade,
don’t stop advertising. unless yon are willing to lose the grouud already gained.— Dauchy.

7 CoTo |y o color sbs y2ug rndSs.
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TABULATED STATEMENT
Showing number of papers and circulation in each State and Territory.
STATES. Dailies. | Circulation. "r‘:feﬂ% Cuzoniatlon T | e | 1o cuigtan M era e , Total
Semi-Wk Seml \llh | Papers. | Circulation.
i |
‘ E
Mabama ol o2 T 5 8,290 94 66.043 3, 450! 102 14,783¢
Arkansas, .- __.._._.. 7 5,550 87 46.158 1 450/ 95 52,158
California, - - —--- 46 | 179,350\ 235] 345873|| 14 | 20 400| 295 545,673
Golorado, 2 te =L 11 12,378 50 34,981 1 5,500 62 52,859
Connecticnt, ~._._. .. 16 38,746 90 79,744 7 30,450 113 148,940
Delaware, . ... .._.-- 41" 12,800 18 1E8P3IG IS s B 2 T 22| 31,130
Dist. of Columbia,. .- 6 31,300 14 44,650 9 16’4301 29 92,380
o IR R R 3 550 36 15.612 LSl = | 40 16,062
(GeOTgif, - - woemmeon 11| 23350 154/ 153,740) 11 9.600| 176] 186,690
Ul 15 o 64 | 244918/ 701 816,073] 71 | 268100 836V 1,329,091
LG, (2 0 ey S SRR & 36 57,696 389 315,503 19 29, GOO 444 402 699
Lo 1 A e 1 29 39,680 462| 321,766 19 31, 200\ 510 392,696
[RGB, - - FE 16 21,225 255 158,293 10 13,900 281 193,418
Kentueky, - .- .oao-- 10 33,570 146 212,194 20 91,150 176 336.914
Louisiana, _.__ _._.-. 10 30,450 82 76,900 =T ENIEZE BT 92 107,359
BONAIIGE ool 5o 222 9 15,165 75| 147,802 8 6,025 92 168,992
Maryland, . ._.___. - 14 117,550 102 171,595 10 21,900 126 311,045
Massachusetts, .. _-- 32 280,438 267 815,418 45 370,115 344| 1,465,971
iMichigan,, . .....-.-- 27 58,450 361 284,250 i) 16,100 401 358,800
Minnesota, -...-..-- 9 22,950 195 127,046 8 32,500 212 182,496
Mississippi - oo .- -.-- 3 4,050 104 TNk PR SR S Cage 107 68,024
MASSourt, - 25w oot 34 113,341 381 540,706 32 94,304 447 748,351
Nebraska, .......... 12 13,980 145 84,487 5 12,200 162 110,667
Navada,w L2 . <% o. 14 12,100 14 5,900} LIRSS | NS - 5 28 18,000
New Hampshire, ___. 10 11.240 61 102,345 4 23,300 75 136,885
New Jersey, .. ---.-- 26 48,560 152 160,552 H 3000 183 212,112
New*¥ork, Lo _-- 113 903,237 841 3,527,489 210510 397 287 1,171¥ 5,828,013
North Carolina, ___ .. § 7,238 98 86,165 13 13, 100; IISL 106,503
Ot 40 S E . 49 | 234.450 570| 1,142,926 61 | 278,410/ 680¥ 1,655,736
r Oregon, oo =t oo- 5 4.970 50 50,098 3 8,610, 58 63,678
Pennsylvania, ... -. 90 | 590,125]  631] 1,640,513( 90 | 538 913| 811V 2,769,551
Rhode Island,. .- .- 7 38,000 21 50,552 2 2,450, 36 91,002
South Carolina, ____. 3 6,900 73 55,331 3 i 130l 79 63,361
Tennessee, ... .- 10| 2mes0l| 129 136600/ 13| 23900/ 152| 188450
R L L~ e S - 21 29,123 203| 163,590 5 2.150 235 184,863
SFermonty -_ - L X 4 4,400 3 83,481 1 |- 46,000 78 133,881
A T e A 17 19,722 132 111,456 16 22,400 165 153,578
West Virginia, ... - 2 5,100 86| 70,611 3 2,500 91 78,211
Wisconsin, - ------ 21 | a9,750|| 283| 381,794( 16 | 61,134]f 320 475,678
CE L T T e e e e AR 9 4J600]| L SLaMpp £ W0 - 9 4,600
D AROBANS. - - .- - 7 3,650 41 T4 Y382 || L S _ SR n 48 18.032
Gt vgon 1 L T [N AR T i 10 3 250| BL SE( o L Ca ]| ST 3,250
Indian Territory, - --f.---__]--cao.-- 5 D8I ey ] SE STEE ‘ 5 1,550
Montana, - - _._.-- 2 900 12 112,330 s 28] Shn w R 14 13,230
NIy 1 [C A S 4 EF FET Ee s bl 5, 050/ || FEEL AN ! 11 5,050
R, 85T 6| 8900 1 16,550 2 2,300!| 15| 27,750
\Vashmgton 41y e 4 1,800 20 11,400 1 450 | 25 13,650
............. 3 1,080 G 4 2t e BN 50 5,322
Brmsh (‘olnmbla, ¢ NI (8 2 1,100 4 p R | s || o Py | 6 3,500
Manitoba, ... _._.-- 1 650 6 BT ) | b oo [ T 1 4,000
e T e s e P O et R 11 47001 S RSUh " g 11 4,700
New Brunswick, ... 5 14 500 26 37,600 4 850 35 52.950
Nova Scotia, - o cccnax 5 9,250 35 37,650 3 5,350 43 52,250
Northwestern Terr., . |- . .| .... ) P e | o - P R (1045 Lo LSt UL e h 1
Omtaxioss,. = - -1 2% 84,084 287 446,670 22 43,350} 336 574,104
BrineesBdward I8),_“f-_._>|-.-_.i_C 9 13.050 1. LM SIS 5 9 13,050
(0T i 17 | 12,700 55| 192,200 19 | 78,900/ 91| 343,800
899 |3,540,156| 8,428|13,511,424 | 804 3,625,958/ 10,131 20,677,538
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COMMENTS.

Below will be found the opinions of a few of the represcntative American advertisers and
newspapers, of the value and need of this book.

¢ A Regular Yankee Notion.”

The Hop Bitter Manufacturing Co., of Rochester®
N. Y., say, ‘‘ Simplification of all work is the great
necessity, especially in carrying ona large advertising
campaign, and your new book, * Right Hand Record
and Ready Reference’ will do more to assist leading
advertisers, than any list ever issned. 1t is a regular
Yankee notion and will become in reality a ‘right
hand’ for every one.”

¢ A Good Idea.”

Wells, Richardson & Co., Proprietors of Kidney-
Wort, Perfected Butter Color, Leamon’s Dyes, etc.,
of Burlington. Vt., say, ** Your enterprise in issuing
such a book will meet with its own reward and we
doubt not that it will have, as it ought to, a very large
sale. It isagood idea.”

¢¢ A Great Necessity.”

H. R. Stevens, Proprietor of Nature’s Remedy,
“ Vegetine,” of Boston, Mass., says, *‘ The book isa
great necessity and will be just what every leading
advertiser will want.”

N

¢ A Grand Idea.”

James Vick, the celebrated Seedsmen, of Rochester,
N. Y., says, * That idea of yours is a grand one, and
will save us and all other large advertisers a world of
trouble.
to-day.”

¢ Just what we Need.”

L. H. Hurtt, Vice President of Pond’s Extract Co..
N. Y., says, ‘* Your new ‘Right Hand Record Book’
will be just what we need, and the great wonder is
how we have done without it so long.”

¢ Of Great Value.?
Dr. Wm. H. Tutt, of New York, says, * I fully ap-
reciate the value of your ‘Right Hand Record Book.’
t will be of great value to the general advertiser.”

A Dietionary Call.

G. & C. Merriam, the weli-known Publishers of
Webster's Dictionaries, Springfield, Mass., say,
* Please send us one of your * Right Hand Records’
as soon as out, with bill of same. If it suits we may
want more later.”

¢“ A Valuable Work,*

Hostetter & Smith, Proprietors of Hostetter’s Bit-
ters, Pittsburgh, Pa., say, ** Replying to your favor,
desire to say, we believe your ‘ Right Hand Record’
to be a valuable work.”

¢ A Convenience.”

S. M. Pettengill, Esq., the veteran Advertising
Agent, of New York, writes a personal letter and
says, ‘‘ Right Hand Record is gotten up in good
shape, and I should think it would be a convenience
to advertisers.”

¢ Indispensable.”

N. B. Phelps, Esq., of New York, proprietor of
Norwegian Balm, says, ** Right Hand Record re-
ceived ; it will surely be of great use and convenience
to advertisers. In fact something of the kind is indis-
pensable to those who determine for themselves,
where they should advertise.”

¢ well Gotten Up.*”

John Hodge, Esq., the enterprising secretary and
man;ger of Merchant’s Gargling Oil Co., of Lockport,
N. Y., writes, * Your ‘Right Hand Record’ re-
ceived, for which accept many, many thanks. The
book is well
mendations it is receiving.”

Would give $5.00 for a copy if it was here,

otten up and worthy the many com-

'

A very convenient handbook.~—Boston Yournal.

A néw and valuable work.—Cleveland Plaindealer.

It is an ingenious and convenient device.—Utica
Herald. .

Its arrangement is unique and excellent.—Ckicago
Foursal.

It is worth many times its cost to advertisers.—Bur-
lingtoh Hawkeye.

A book of very great value to large advertisers.—
Syrackse Journal.

It is a work of great value to leading advertisers.—
Pittsburgh Gaszsette.

# » * A practical book for leading advertisers.--
Bostor Saturday Express.

An excellent assistance to all who advertise.—2%:/-
adelphia Saturday Night.

* * * Will be of great utility to regular advertisers.
—New York Com. Advertiser.

The information it contains is of great value to
adverlisers.—Hartford Courant.

* & * Arranged in an exceptionally convenient and
attractive form.—New York Graphic,

‘This is a no®l idea and one which will suit all
large hdvertisers.—Brooklyn Union-Argus.

* % * The most compact and unique work for the
purposé ever devised.—Chicago Telegraph.

This seems well calculated to serve the purposes
for which it is intended.—Rickmond Whig.

1t will save advertisers a great amount of labor
and is just what is needed.—Maine Farmer.

Those who advertise extensively will find such a
book ks this invaluable.--Philadelphia Press.

This is the most complete book of the kind which
has come to our notice.—Ckicago Inter-Ocean.

1t could not be improved in clearness of arrange-
ment or fullness of detail.—Cincinnati Gazette.

# * * 15 so conveniently arranged as to make it
very convenient for reference.—Pi¢tsburgh Post.

No other work of this kind is so compact or con-
veniént in its arrangement.— Portland Transcript,

The work is an invaluable one for all advertisers,
whether large or smalli—New Haven Palladium.

It will be found a very useful book of reference for
advertisers to consult.—New York Evening Post.

1t will be found a valuable book of record by large
advertisers.—New York Examiner and Ckronicle.

* * * Something entirely new, yet at once a neces-
sitf' to large advertisers.—Louisville Courier-Four,

t is the best handbook for advertisers we have
ever Seen.—New England Homestead, Springfield.

It will be of inestimable value to business men who
realize the value of advertising.—Milwaukee Sentinel.

The bestarranged and most convenient advertiser’s
handbook that we have seen.—Dover Morning Star.

It is the most valuable work in its line which has
ever reached our table.—/owa State Register, Des
Moines, lowa.

It is the most valuable book of that particular
?escriptiou that we have ever seen.—Omaha Repub-
wan.

This is by far the best arranged book for the con-
venience of advertisers yet published.—Hart/ord
Times.

No such book for the assistance of extensive adver-
tIisers has ever previously been issued.—Pkiladelpria

Lemt,

* * * A work which cannot fail to facilitate busi-
ness and and promote judicious economy.—S¢, Pawul
Pioneer Press.

It is an admirable ** blue book” of informationand
a pade mecum for every advertiser to consult.—New
Hawen Register,

Never before has so much information of value to
men of business been furnished in so reliable a form.
—Portland, Me., Press.

Advertisers or others requiring information as to
newspapers will find this a useful and well arranged
work.—Boston Traveler.

‘This work cannot fail to prove of value to mercan-
tile houses whose business is of a nature requiring
extended advertising.—Boston Post.
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ADDENDA, ETC.

Since the body of the book was printed the following important changes and additions have
been made necessary :

Allbany, N Y Journalty: » _ e _ 0 Bl L S N a PRt ei 14,000
Ambherst, Mass., Transcript,.____._. .__. Lol AN E Dead
Ansonia, Conn., Sentinel,.___.__.______. ¥ 11,600
Birminghamn, Conn., Transcript, 1,000
iBloomingom, M., Jyew I S sr s g TEf (o pr 50 S (i S S 11,980
Bloomington; Tl uStar, SR F Fod P TS Ty Lot RS S 5 Dead
BoSton, Mass., Heonomist, s« LT R > | Vot USRS N W 16,000
Boston, Mass.; NouB: -Groger, T f 22 8 5L ¢ 5 ol o SR w $6.000
Hofton, Maes., Zion's Herald, e s« . ooe oo biol 0T SRR W $12,000
Bristol, Vt.; Gagette, W : wa DOGLL TSR L D T m e W Dead
Chicago, T1L, Earmerst Revie Wy, &= tef =i - o [o o < oL S M to W $25.000
Ghicagol T Tiying Ghurchl rest SN & o g, W 46,500
Davenport, Ia N. W. News, succeeds Iowa City Journal ....... 16,000
" Detroit, Mich., Christian Herald. - .. oo ..o .o . % o __. W 15,500
Grand Ramdﬂ, WHCh “Leatan i e TS L s i IR S D 41,400
Grand Rapids, Mich., i e Dy T O e S A\\4 13,500
Granville, N. Y., Sentinel, not a Co-0p., -~ -« <o oomeeececoaoann W
Laporte, Ind., Herald and Chronicle consolidated : Herald-Chronicle.
WeweYiork oNA Yo - Withessy- oo son om0 700 0 USEEESRRRSEEES D Dead
Norwich, Coun., Bnlletin, s .- —twiie o f Bty D 3,000
WNonwichyComn. dCounier - 0 2. F =2 L w } 6,000
OnwigskenrgaPasVRimes, . SN o 0 Slogins ST T RS DI W Dead
Oftayaz Ont. Citizen, " 5 1« CISIENETE T G A D 43,000
(OBt A ()T e o T s e T w 15,600
Peoria, 1L, Tradesman and Manufacturer, ____..______________ W 5,000
Philadelphia, Penn., Farm Journal, .. _____._._.________ T 7 87 M $15,000
Pilbeton; o, Blain Dealer 2 S« .0 T L AR e S Dead
Pittston, Pa., I WL e RS M e g (2 w Dead
RodlTeele N W Herald, "« - o =2 _=a=3 L r Cwaal | D 16,300
Rockford, Ill.. Sunday Herald and News consolidated.  «
Strelionis; sMos Ghvigbians ©s: o= 10 k- SRR to iy R ALY $10,000
Salem. Or., Mercury, moved to Portland. Or.
SRnWEranciseo, Cal., (City Argus, IO, IR T S e w +3,500
Sopanton,Ba. Plain Dealen; - . _ _cetveme oo L g st Foosui S Dead
Scranton, Pa., T e o B BTy O R w Dead
Wepgennoes, Vt.,-Record, {1 &-0n o0 oo 0 2 08 St sl W Dead

‘Washington, D. C., Army and Navy Gazette should read Army and Navy Register.
Washington D. C., Telegram moved to Elmira. N. Y., now the Bulletin, D.
Wilkesbarre, Pa.;"Plain Dealer, . ___ .. ___. .. .. . .l 5.0 W Dead
Wilkesbarre, Pa., LA e S e L S Dead

See Advertisements of

E. B. Sheldon & Co., Electrotypers, .. .______..___.____. Opposite 3d cover page.
v AnevIIESIN,, Waion st . =2 o A e N Page 332
Oinciima#i, . O:;-Grange Bubleting £ % UL Lo an k20 SSHSl ISR LAl B ‘946

Macon, Ga., Telegraph and Messenger,. .. . _ ... ccicecaoa.o £ ~339
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Abbreviations—Democratic, d.; republican, r.; greenback, gr.; independent, 1.; non-partisan, i.; prohibition,
temperance, temp.; ilterary, lit.; commerciai, com.; insurance, ins.; agricunltural, agr.; nentral, neu.; Methodist, 13
Baptist, 2; Presbyterian, 3; Universalist, 4; Episcopal, 5; Liberal, 6; Unsectarian and Evangelical, 7; Spiritnalist,
8: Unitarian, 9; Congregational, 10; Swedenborgian, 11, Catholic,12; Advent, 13; Lutheran, 14; Reform Church,

15; Moravian, 16; Friends, 17.

ALABAMA. (55 Co.

Populiation. Clreul'n.

i
‘ X ABBEVILLE, C. H., Henry Co.

Henry Co. Register, d_._. W
)Q ASHLAND, C. H., Clay Co., - ..

Wews, d:s oo . ___ . w
2 ASHVILLE, C. H., St. Clair Co.,
R veais, PT_ ... ... w
X ATHENS, C. H., Lumestone Co.,.
Limestone News, d .._.__ W
BRI 05 L B o w
~— BANGOR, Blount Co.,...._....
Mlionald, do. .o -o.il... W
X BIRMINGIAM, C. H., Jefferson
GGRES o s
Independent, P___..__. .. w
lon Agay de .. _.l...o.. W
-\ BUTLER, C. H., Choctaw Co.,..
0 e R w
/'\’ CAMDEN, C. H., Wilcox Co., ..
Wilcox Banner, d.___.____ w

F Wilecox News and Pacifica-
o o | WL w
A CARROLLTON, C. H., Pickens
o LA ol o
West Alabamian, d ... W

* CEXNTRE, C. H., Cherokee Co.,..
Cherokee Advertiser, d... W

Coosa River News, ... ... W

- CLAYTON, C. ., Barbour Co.,.
Soarier, P ___ ... .. w
COLLINSVILLE, De Kalb Co.._
Wills Valley Post, P _____ w

% COLUMBIANA, C. H., Shelby
TN TR B N AR
Shelby Sentinel,d.._._.__ W

COURTLAND, Lawrence Co.,.._
Friend of the Laborer, ... W

500

100

3,500

200

2,000

600

250

1,000

1,040

4680

4500

© 650
500

450

* Sworn, Plain Figures, Ectimated. P Patents or Co-op’s.
£ Claimed. Publisher objects.  For others see 2d p. cover.
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* Sworn. Plain Flgures, Estimated. P Patents or Co-op’s
ALABABIA. 4 Claimed, : Pub‘i:her o:‘j:cus. For oli';n?w m.s&wer.

Population. Circul'n.

X" CULLMAN, C. H., Cullman Co., 1.000

Alabama Tribune, d___._. w 450
Southern Immigrant, i.... W 4793
X  DADEVILLE, C. H., Tallapoosa
CORANEEA Ny 4 2 _ 8] 1.226 [
ILTEI0Te) ) i S R w 850 [
o ot s Lis R w 1800
X DECATUR, C. 11., Morgan Co., -
Ly AR SR IR it W 450
——DEMOPOLIS, Marengo Co.,.... 1.539
News Journal, ______._.. w 450
EUFAULA, Burbour Co.,-..... 4,800 : [
Times and News,d .. .. ™ ‘
¥ ige e AR w 1,250 |
X EUTAW. C.H., Greene Co.,..... 1,200 ‘
Whig and Observer, d__.. W 4600 :
X EVERGREEN, C.H., Conecuh Co., 1,760 ! |
E LA SN Y w /
Sardren s L w 450 4 ;‘
¢ FAYETTE, C.H., Fayette Co., .. 500 /< X
B 7ol o] e W 550 u { !
A" FLORENCE, C. H., Lauderdale / F
o R N N 2,000 A
Gazette, P__ . ___...... v 450
A FORT PAYNE, De Kalb Co.--- 300
Journal, ____['\_\T____'____ W
X GADSDEN, C. H., Btowak Co.,.. 2,203
IBErald R g 00 T W
VLR ek SR w 11,300 »
GAINESVILLE, Sumfer Co., .. 3,916
Dispatchs 3.2 -~ . Lol w |
A GREENSBORO. C.H., Hale Co., 2,300 j
Alabama Beacon, P______ A\ 450 |
So. Watchman, P________ w 650 3 |
¢ GREENVILLE, C. H., Butler Co.. 3,000 |
lvocate; d R~ _____ - W $1,785 |
» GROVE HILL, C.H., Clarke Co., 200 i
iWemocrat, Pl _____._.. w 450 :
¢ HAYNEVILLE, C. H., Zowndes
Ao AL By Wy 3,484
Raminer, d .o oo oo W 1500
HUNTSVILLE, C. H., Madison
g L R oS i 6,000
Aldvooate] s - .. Lo ___ W 650
Demoeral, P o __Z___L.___ w 450
Eirdeman, s - - - - .-k \\2
(Gamewe, P i i .o.. w
Independent, i..... ____. w $1,300
¢ JACKSONVILLE, C.H., Calhoun
R Il My e S 1,200
Republican, d ...__.___.. W 650



:
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ALABAMA. g

Population. Clreul’n.
J- JASPER, C. H., Walker Co., ... 500
VMountain Eagle,d P_._._ w 700
Walker Co. Times, d __.__ W 4350
3( LAFAYETTE, C. ., Chamnbers
NS, L1 ) Sl R, 1,380
(P10 iy S e w 450
2 LIVINGSTON, C. H., Sumter Co., 500
Y e R A w 600
." MARIO\' C. H., Perry Co.,_._. 3,476
(‘ommonwealth ) e Pl w 450
Normal Reporter, .__.____ M
MOBILE, C. L., Mobile Co.,....40,000
L i S S D 850
Sunday News, d _.____.._ S % 850
Register,d___._....__.._. D 3,500
“ AT b -" 4T W 6,000
MONROEVILLE, C.H., Monroe
(0 e Ml o, TS S 300
Blensnal, oL oo ... w 450
MONTEVALLO, Shelby Co., -_.
indpSid-___ . _ .. ... W 450
MON TGOMERY, C. H., Mont-
GomonyYF Qo s 15,000
+A\dvertiser, (o S o D) 1,800
¥ L S W 1,800
MAdvance, d ... .coic-o-- W 2,600
Working Men's Advoeate,. S
)( MOULTON, C. H. ZLawrence
A N e Y 2,006
Advertiser, d_..___ .. ..__ W 540
NORTH PORT, Tuscaloosa Co.,
New Mra. i P -___..____. w
NOTASULGA, Macon Co.,..... 1,691
Universalist Herald, 4_-_-8\[ 1,806
Jx OPELIKA, C. H., Lee Co.,- ... 5,085
' v Observer, (E L LT S D 940
h 5 BlEe o w $1,700
\ leadei, d L. 8 oo ol w 1,250
i I e e e R S W 850
. OSWICHEE, Russell Co.,-._._.__. 1,920
d Farm J ournal, T S BT, M
OXF¥ORD, Calhoun Co.,. .- .... 1,147
iGaanRdS o W
% OZARK., C. H., Dale Co.. ...... 720
Southern Star, d_______. - W 500
PRATTVILLE, C.H., Autauga
(G, =B e i P S0 s
\/Autauga Citizen, .. ___.__. w $1,000
Southern Signal. d ._._.__ W 500
~ ROANOKE, Randolph Co.,.. ... 500
BNl S ] el L L w

* Sworn, Plain Figures, Estimated.

t Claimed. Publisher objects.

11

P Patents or Co-op’s.
For others see 2d p. cover.

|
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P Patents or Co-op’s.
——— Publisher objects.

For others see 2d p. cover.
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ALABAMA. T,
Population. Cireul’n.
X ROCKFORD, C. H., Coosa Co.,__ 1,068
HIntenprise, . L.l W 1600
2 SCOTTSBORO, C.H., Jackson Co., 1,000
Alabama Herald, d_____._ w 1648,
Citnaendd o | e 1e e . W 400
X SEALE, C. H., Russell Co., .. - - --
Russell Register, d_._.... W 350l
& SELMA, C. H., Dullas Co.,-__.. 8,000 i
Morning Times, d_... ..._ D } 1,500
Dollar Times, d-_.__.._-. W 2,500
Alabama Baptist, 2 .._.__ w ‘r2,500'
Southern Argus, d__.__.__ w 4,000
SOMERVIBLE, oo & =._ 2
CHHCIE ool | W SN s e w
X TALLADEGA, C. H., Talladega
(el T FIRL TR o 1,930 |
\/ Our Mountain Home, d_.. W 650
Reporter and Watch'n, d P W 450|
); CROX., C. H:, Bikei0o.,, - 2=zt 3,000
BIRGimens % L1 Teie T L w 450
Messenger, d ___...______ W 650
2 TUSCALOOSA, C. H., Tuscalvosa
07 s ey e e 1,689
Clarien, 1P 80 | PES N set w
Vi Gaette,id =~ =201 £ I w 450\
T d L ore L o] W 450
Southern Law Journal,. ... M 450
4 TUSCUMBIA, C. H., Colbert Co., 1,214
Democrat, d P.___. _____ w
v'North Alabamian, d..___. W 600
- TUSKEEGEE,C. H., Macon Co., 3,000
v Macon Mail, P._.______ .. W 600
E o TR R e A w 450
2 TUNION SPRINGS, C. H., Bullock
3, el e e 1,700
VS T WL e S V4 4660
Pantagraph, i........_.. W
UNIONTOWN, Perry Co.,. ... 1,500
PRORE B TLIRwSs Sy Sy w 460
> VERNON, C. H., Lamar Co.,_._ 2,500
Olipper, B _cecoolipilo w
¥ WEDOWEE, C.H., Rundolph Co., 400
SO o PR, LTy L w 1631
¥ WETUMPKA, C.H., Elmore Co., 1,137 J
Central Alabamian, d P.. W 650
V A
o f ’ ( 5 ')')\
N oal LD ¢ ‘ T —
QLK N, e 6" f
— — ; QLA
! { S
| L g wt ==
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ARK A\rs AS. 7 ,_f COD i ; 3;:‘:;::(1 Plain F{)g:m Eru:.;;::g P_Patents or Co-op’s.

For others see 2d p. cover.

el
Population. Clrcul’n
ALMA, Crawford Co.-. . A_{/O'/tﬂ/ 4

Horald, d.... ........... W 450 "
ALTUS, Franklin Cou ... - ... 7 jf(’/(; 4
Rural Recorder, .. - ...._. SM 7450 ' ,‘/{' = &
X ARKADELPHIA, C. W, Clark ~ A =7
B N oteee” o7 950 | i fe
So. Standard, P__..__._/Z W 650
— ARKANSAS CITY] Gt Co.,. 350
HROERHAN MEN: ol W 450
~ ATKI\IS/QJpe GoR -t Al - 1,000 |
BEEWIS, £ oS\we o Jon i dan W 450/
AUGUSTA, G- 1%y Woodruﬂ Co., 1,20
ViBulletin, d._._...oeee LW 450, r
WL L R R i et S w — 450 —— — - F
AUSTIN, Lonoke Co.y -« oo _._ RS,
iiciimphyd*P. - L L s w
Y BATESVILLE, C.H., Fdepend- !
7)o b i S 1,200 l
%lnard, LI ey w 850" ;
IO ATE. (Pilot; -~ .~ _. w “ !
BEEBE, White Co.yceeoocovne-- 500 1
Ark. Watchman, d P.._._ w 450, \
% BENTON, C.H., Saline Co...... Cff v
Saline Co. Digest, d___.._ w 650, ° : ‘.'V\j
-\’BENTONVILLE, C. H., Benton ! ( !
okelat = A, ST S 2,000 i T d !
SO e ) S S e w P/—(Gf»ﬂ !
BOONBVILLE,y - oveooes™ [ !
mterpyise; & LT . w 4618 |
BRINKLEY, Monroe Co.,._.... | 4 i
T G A R G W 450 ‘ : (O I
4+ CAMDEN, C. H., Ouachita Co.,. 1,612 / LA 3’?./L¢
BERConMd Sl o s DS w «}BV \
CARLISLE, { |

................ » - 1
L{omestea& ...... W ‘
4~ CLARENDON, C.H., Monroe Co.,

DO, e W 450 ‘
! -—k CLARKSVILLE, C. ., Joknson | i
L RS J o N
: AR R W 450 '
X CONWAY, C. 1, Faulkner | '
(L3, oL o SN N S PN 800
'/Arkansaw Traveler, d.... W 11,440'
Ofrtudly, Lo siiias W ‘ | !
eg Cabin, .- .._.__ .l w i
X CORNING, C. L, Clay Co,.... 800 l ‘
{ T TR W |
(e i e £ 3 W 450/ : 1
~——DARDANELLE, Yell Co.,..... 2,000 i Q/
Independent Arkansian, d. W 550 !
l V Western Immigrant,._ ... W 850, J |
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ARKANBSAS.

* Sworn. Plain Figures, Estimated. P Patents or Co-op’s.
t Claimed. ~—— Publisher obigets,  For others see 2d.p. cover.

Population. Circul’n.

X DES ARC, C. H., Prairie Co.,-. 1,000
ADPRalSRE._ M oo D e w
Citizens, A2: X1 sa L . w

X DE WITT, C. H., Arkansas Co.,. 500
memoonat, dos . TR L w

Viladicatqr v ‘2o iT_ s w

X ELDORADO C. H., Union Co.,.. 500
eatd, £ 2o TR oL w

X EVENING SHADE, C.H,

Shanpe Cot, chre . _ I022 1% 500
10 oo el R - R w
X FAYETTEVILLE, C. H., Wash-
Wgton 0ok R te S PeBio s it 3,000
v Arkansas Sentinel, d . .___ W
Pemocrat, d-toof "5 s W
)( FORREST CITY, C. H, St
\Pyamcis Wo. s S0% o 10 F 1,600
Counlerfdss"""Sag-~2 == " 1) W
X FORT SMITH, C. H., Sebastian
G- 1 S BN 1T 9 4,000
VHerald, d._..ooooaoeoios W
Rlegatoryy. s = g1t w
NeWHHIral T M ) Dol B et w
Western Independeut,.... W
){ GAINESVILLE, C. I, Greene
Olotm=_ L TRy—5 QI g =
Dem. WPress; f N7 TO0W W

X HAMBURG, C. H., Ashley Co.,.. 2,000
Ashley Co. Times, d______ w

¢ HARRISBURGH, C.H., Poinsett

: G, SR IR
Arkansas Tribune, d_____ W

" HARRISON, C.H., Boone Co.,__ 1,200
Pimmesd= - 5o sttt w

" HELENA, C. H., Phillips Co,__ 5,000
Ark. Yeoman, d._..___._. D

a (0 s i i W
TR D
.t d ________________ W
EEhphies M WET L . w
HOPE, Hempstead Co.,...__.__.
Valiby STimde;- « . i. w :
: St of JIBPe, = - - - o w
A HOT SPRINGS, C.H., Bt
W-C’o., __________ 7 000
\/ Senginel; -______: L W
44 1 _______________ “'
TelBgnaphid st - __r_. D

A~ HUNTSVILLE, C. H., Madison
P 1 TS SN S ~ _E

Recond, P-4 S W

/
7 450

650‘
450
500

500
450

#960
960

$800

$1,200
850
4700
600
450

500

$400

400|

200
600

d

450

1400,
+L50%
500

//
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ARKANSAS. { + Cratmed,
X Poputlation. Circul’n.
JACKSONPORT, ——szoos
fillevald Pt . % Na. Ll w TT—
X JONESBOROUGH, C. H., Crmg\ t\\ .
(F77 # e S O ML & e 500 ;
BTERARE . SA% o L W $400 \
JUDSONTA, White Co.,.....__
T SRy S W 450
)( LITTLE ROCK, C. H.. Pulaski
Uryge - AT iy B el 20,270 S
\/ Arkzmsas Demoerat, d_.._.. D $2,200
'S Ly & u W +4,000
+Arkansas Grazette, d .____ D 1,800
& W B T e W 6,000,
Arkansas Baptist, 2___.__ w $4,000
Arkansas Staatszeitung, . W +|’200l
Sunday Visitor,. ....____. S
LONOKE, C. H., Lonoke Co., ... 2,000 \
emecrat, P ... -o..... w 650
X MAGNOLIA, C.H., Columbia Co., |
Columbia Banner, d___._. W 750
X MARIANNA, C. H, Lee Co.,... 600 '
11 125 o e S s N1 W 650
)\ MELBOURNE, C. H., zard Co., 300 !
QlipPer, -» . zo s o ooea w 450
MINERAL SPRINGS, Howard |
T end” EIVENE Bt AR .
Howard Co. Telephone, .. W
- MONTICELLO, C. H., Drew Co., 1,000
Monticellonian, d ____.__.. W 650!
__MORRILLTON, Conway Co., - _
Eillernd.. - . .- -...2 W
TR w 4520
"¢ MOUNTAIN HOME, C.H., Baz-
' Core (G & N e R
@atidNonegP - - .o, w 450
NEWPORT, Jackson Co.,._____
Soumnal d' Z-_ S o0 cooa. w
R e w 650
)\' OSCEOLA, C.H., Mississippi Co..
T oM > N SR W 450
)c OZARK, C. H., Franklin Co.,___ 1,000
[Deémoeraty - .. --=_ . .. ._ w
.){ PARIS, C. H., Logan Co.,.__... 200
. Logan Co. Lnterprlse, d... W 650
- v PINE BLUFF, C.H., Jefferson Co., 4,000
Prcss ity 1LIL uy e D 450,
(IS5 A St R M AR w 850
P Jefferson Republican, r... W 450!
-3( POCAHONTAS, C. H., Randolph
0T B e AL L 1,000
Randolph Scalpel, d______ W $500!

I —

+ sl F/J‘M i:ﬂér/éﬁz“,

Plain Figures, Estimated.
Publisher objects.

15

P Patents or Co-op’s.
For others see 2d p cover,
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ARKANSAS.

X PRESCOTT, C. H., Nevada Co.,
Diepabehiid -t _ - U W

v Nevada Picayune, d P.___ W
RUSSELLVILLE, Pope Co.,. .- .

Democrat, d P___________ W
SALEM, C. H., Fulton Co.,_____
Pilot Hill Informer. ____.. w
SEARCY, C. H., White Co.,._..
V White Co. Beacon, d.... . W
‘White Co. Record, d.____ W

—— SMITHVILLE, Lawrence Co.,-_
Times, w

X STAR CITY, C. H,, Lincoln Co.,
Arkansas Vidette, d-_____ W
TEXARKANA, C.H., #iller Co..
Democrat, d P_. ... W

J¢ VAN BUREN, C. H., Crawford

(b B S s SR Ay & L

Y Argus, d P ... W
DRroskd’ .~ Bory SISt W

& WALDROY, C. H., Scott Co.,-- .
- UL R S W

){' WASHINGTON, C. H.. Hemp-
el Ogyes' oot -_2=.

South Western Press, d_.. W

1,500

900

874

2,500

1,200

500

600

¢ >
‘)/( f/' ~ \./
7\ "'f ¢ L
[y ‘J ,’l
&((blf /U

L IREY
\
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650}

850

11,200

1,500
41,200

$560
500

650

-

:p'.ir/
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Ve s Plain Figures, Eetimated. P P
CALIFORNIA. ,)/‘ % t c‘i‘.?::m, Tk Uil || s Beiere afs i o

Population. Circul'n.|

ADIN: Wodac 00., 2=~ -2 -____ 600
Hawkeye, -« -.ccocaaaaae w
ALAMEDA, Alameda Co.,. ... 5,000 |
| RRERSN I - = o LU e W 1'800i
IR Encinalj.. .. . .. ... w $700/
/A ALTURAS, C. ., Modoc Co., .
Modoc Independent, P____ W $460
ANAHEIM, Los Angeles Co.,... 1,500 i
Gasette. i__-______..... SwW 450
I e 1 w 450
ANGEL'S CAMP, Caloveras Co., ’ |
Mountain Echo, i P_.__._ w |
ANTIOCI, Contracosta Co.,.... 1,000 |
edger, T P_o- . llio...- W 450
ARCATA, Humboldt Co.,. . - ...
12y (2 o IR W
/X AUBURK, C. H., Placer Co.,... 1,500
A L NG w 650
Berald, & P_= L i _ . w 650
)( BAKERSFIELD, C. H., KernCo., 800
| v Californian and Courier, r. W 4700
'[ Gazette, P___......__... W 450
| BENICIA, Solano Co.,. ... ___. 1,600
' Chronicle, d P....... ... W 450
New Bra, iP________.__. w 4500
A&\ BENTON, Mono Co.y - v .. 250 i
Messenger, .. ...... .- W i
BERKELEY, Alameda Co.,_ ... 3,000
fAdvoeate, P ... _ ... _. w 1,800 | i
BIGGS' STATION, Butte Co.,_. . |
Register, P ________..... W 450 |
l ~—= BODIE, Mono Co., _.___.__..... {
. ¥ Morning News, .._..___._ D
Samgard, oL D
RS W L o L W 650
Alpine Chronicle,...._... W 450
BROOKLYN, Alameda Co.,_.__ 6,000 / 2
Riidsie = LA o= - w 650 | .
. CALISTOGA, Napa Co.,...._.. 1,000 ]
| Independent Calistogian, i W —_— ( L |
) CASTROVILLE, Monterey Co... 800 7 f
I A TR R T e W * 450)~ '
GHTCO, Buifte, Co., -~ - ... .__. 5,000
Butte Record, i-.-_._.._. W . 850
1 Enterprise, r-_.__.__ .. - W 1950 ‘
CHEROKEE, p.-. ... =7 ol i
1 National, P I X__________ w
' CLOVERDALE, Sonoma Co.,.. 100
v L AT E T W 450
P COLTON, San Bernardino Co.,. . |
Semi-Tropic, P .......... W 650 2 | |




.

-

18 Hussarp’s Rieut Haxp REecorp
CALTFORNIA. g oy o dll U1 ey o
Population. Circul’n. i
COLUSA, C.H., Colusa Co., .__. 2,500 i
SunSAUTE N, TG F hge i W 1,250
CRESCENT CITY, C.H., De
ANemiteCo¥ »2 58l o 2122 0y 1,500
(Uongiar, B C8 183 s N w 450 <
DIXON, Solano Co., ... 1,000 ] = S |
{ribune APx =Tk ZF HIL, - w 650
DOWNEY T Los Angeles
o L L 1 -5 500
Los NietosValley Courier,d W $500
Oiblook L 2T JAe Bl ER | ey W 650
DOWNIEVILLE, C.H., Sierra ' .
(G ey s 2= F v 43 1,200 Qe 1
Mountain Messenger, r ... W 650 2
DUTCH FLAT, Placer Co., .. %l ) !
Rorum, 'R . S e b w 450 \
EAST OAKLAND pome e ms PR
News, Be.' | | X sy W f 4
EUREKA, C.H., Humboldt Co.,. 3,000 AL
Fvening Herald, r _..____ D A
RIS Sipmial s gt D g 450 - \
Y West Coast Signal, r_.___ w 850
Humboldt Times, ro_. ___ D 450 / /
“ AR w 650 ,.J
Democratic Standard, d... W 1,250 / {. k
FERNDALE, Humboldt Co., . _ .. (rj A l [
Enterprise, - ... ._____#% w 650 \
FOLSOM, Sacramento Co., - ... 2,500
Telegrdpl, r P ____.____. w 450
FORT JONES, Siskiyou Co.,-._ 200
Scott Valley News, i_..._ W 4800
FRESNOy Fresno €0., .= .- 1,500
Tixposi M{--_“- w 450
¥ Republican, r__________.. W 450 3
GAUDALUPE, Santa Barbara
(N e B S o iR $ 48T e
Telegraph, P ____.__._.. W 450
GILROY, St Clara Co.,.-..... 2,000
AT e e o A W —
GRASS VALLRY, Nevada Co., 6,000
niomhiE . S e Sl D 450
TFoot Hill Tidings, i P.._. W 1,250] b
HANFORD, Tulare Co.......-- 500~
PubliciGood, - -~ --_ 2. -== w 450
HAYWARDS 2~ . ...
T e A W
HEALDSBURG, Soroma Co., .- 2,500
Hnterprise, Ptz oos w 650
Russian River Flag, r ... W $750
HOLLISTER, C. H., San Benito
(e e B et L e =R 2,000




X
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Plain Figures, Estimated. P Patents or Co-op’s.,

* Sworn.
t Claimed.
Population. Circul’n.
HOLLISTER (CONTINUED).
VAdvance, P___.___.__.__ W 650
Enterprise, P____________ w
elegraph, P2 . . ..-_: W 450
INDEPENDENCE, C. H., Inyo ~
C7 et T N S T 400 !
Inyo Co. Independent, _.__.__ 450 | ”
IONE G2P¥, Amador Co., - NG
Amador Times, i P_______ w 450,
JACKSON, C. H., Amador Co.,. 2,000
Amador Dispateh,d__.__. W 450
2 Ledger, r....___ W 450
Segtinely vl . 2.t il W
LAKEPORT. C.H., Lake Co.,... 900
V' Lake Co. Bee, d ...._.__. W N
IVemotEatidd B oo .. . oooo. A4 450
LIVERMORE, Alamedn Co.,-.. 900
EQualEN iPP) - CaEs w 450
LODIY, San Joaquin Co.,..._.__. 600
Valley Review,.._.._..___ w 650
LOMPOC, Santa Barbara Co., -_ 1,600
iBcordi-Ps s 15 L .. ! w 450
LOS ANGELES, C. H., Los An-
qllee, 005 e o S s L 20,000
Commercial, ro._.__.___.. D
Evening Express,i-...._. D 450
¢ JAEE T w 450
Evening Journal, r_.___... D
WOl o e e W
1 o o L R e D 850
e o ) W 1,250
fiia (Cromica, - -___..... SW 1,250
Wilmien, d\. . - _.__ ... SW 450
ierer, - L Sl e . w 650
Rescue, temp.,___________ w 1,250
Sued-Californische Post, .. W $1,190
V S. California Horticulturist, M 1,250
LOWER LAKE, Lake Co., -.__. 1,000
To THHTE 7 0 N U S w 650
MARIPOSA C.II., Mariposa Co., 7,000
Gazette, d P ____.____...__ W 650
X MARKLEEVILLE, C.IL, Alpine
O 2L Sl Sy 200
Alpine Signal, P.._______ W 450
MARTINEZ, C.H., Contra Costa
(O - St = N 800
P Gazette; Poooceee.cocn-. w 850
i e X s i w 650
MARYSVILLE, C.H., Yuba Co., 6,000
T R D $1,500
- O R=E, R w 12,000

Pnblhi)er objects. For others see 2d p. cover.
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CAI)IFOR\YIA * Sworn. Plain Figures, Estimated.

Population. Clrcu]’n.‘

MENDOCINO, Mendocino Co..._ .

BeagoR AL, - s s oo W
)( MERCED, C.H., Merced Co.,.___ 2,500
VExpress, d___.____._.___. W
Valley Argus, i P__-_.... w
MILLVILLE, Shasta Co.,...... 500
Shasta Co. Record,-_.._._ w
X MODESTO, C. H. Stanislaus
0 I AN R T W 1,800
Valianald sr P S w
e abie - L LY
9% \MOKELUMNE HILL G, Cal-)
ONas JU0. o e et TE R 1,000
Calaveras Chronicle, r._.. W
MONTEREY, Monterey Co.,..__ 1,150
Galifornign, #se =% - ot ~= W
)( NAPA CITY, C.H. ¥apa Co..__ 6.000
Wy Register, T- - =551 D
r PR PO, W w

L Napa Co. Reporter, d .._. W
/A NEVADA CITY, C. H, Nev'a

Co -2 =38 BoW, - 'Sas 3,986
"REaNSCript, iV S8 L 2L LT D
NO. SAN JUAN, Nevada Co.,
Independent, i P___.____. w

X OAKLAND, C.H., Alameda Co., 33,000
Evening Tribune, i_._.___ D
AT = S ORI A St e )

O R O At S Tl W
Dominion Press, ________ W
Golden Gate Seutinel, .___. W
Muiron, ili_ LoEW DT o w
OnriBaper, - 35 5 s, = w
Journal of Fashion,....__ M

X OROVILLE, C. H., Butte Co.,._ 1,500
METCcury, i =T el A\\2
PETALUMA, Sonoma Co., ... 5,400
TSI MR, T T W
otnies, d- -0 L - W
Bfoese o L FL 0l W
)\" PLACERVILLE, C. H., El Do-
5080 C08 e els Mt . -5 1,800
Mountain Democrat, d P W
y V Republican, r P__eT__ .__ w
X QUINCY, C. H., Plumas Co.,... 900
Natigudl, §____o ... W
READING, Shasta Co.. -.__..._
Independent, neu____.._. W
/_ RED BLUFF, C. H,, Tehama Co., 3,000
Y People’s Cause. r _.._____ W
Semtimelsd. W Ted | 50 A\'A

450

650

650

$600
450
450

650
1,250

650

1,250
1,250
850

850

41,500
600

450

450
450

1 Claimed.

el
/T IN
4

Publisher objects.

P Patents or Co-op’s.
For others see 2d p. cover.
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O * Sworn, Plam Fy Estimated. P Patents or Co-op’s.
) CALIF ORNIA. t Crl'i,:ed. _ lgu“l:lcllsiwr v‘b’;:cé;s. For:)'lehneu‘fee 24 S.L,m.

Population. Circul’n.

¥ REDWOOD CITY, C. ., San

oW 902 OGY, | 33255 o o e = = 1,500 |
Times and Gazette, r .____ w 850 I
RIO VISTA, Solano Co.,- ... .. 600 !
, Binténprise, = ..o _a_-_-- W 450 |
RIVERSIDE, San Bernardino L= ‘
G0t WED e — =2l = 1 1,200 24 ‘ ‘
RESECDe. AT ). w 300 G i ;
SACRAMENTO, C. H., Sacra- o) ‘ i
mento Co.fxi._._ —=--2-36,000 /,-’ | |

Tl e cadae ot e e e D ‘14,50'0 i

B e e~ T 131000 !
Record Union, ro.__..__. D 4,500 ‘ [

TRl s e SW 4,500 1

Journal, neu .. _.__._.._ SwW 850 !

V Sac. Valley Agriculturist, - S $1.200 |

Sunday Times, P .__.____ S 650 |
Pacific Telescope, ... .__. SM 500 @ |

ST. HELENA. Napa Co.,-...__ 1,500 '
A

Salinas City Democrat, P__ W
X SAN ANDREAS, Culaveras Co.; 1,000
p Advertiser, .. . {=xXT_.... W
sisen, P. .. .0 . .... W 450
SAN BERNARDINO, C.H., San

Bernardino Co., -....._. 2,500

H LT SR S W 450
SALINAS, C. H.. Monterey Co.,. 1,150 /
¥Index, r W /EJ

A T D 450
v (VLN R o =T w 450
Valley Index. P__________ W $500 |
SAN BUENAVENTURA, C.H., 3 i
Ventura Co.,_- ......_._.__ 2,000 |
Ventura Free Press, _ ... w 650 |
VVentura Signal, i ._._.__. W 850 !
'Y SAN DIEGO, C. I, San Diego ;
DS e - B Syt 4,000
L R e D 450
ENRE - Lot oy A\ 650
PAMnion;, 1. -l .. ... D 1,250
| ' | Sty S NN w 1,000
¥ SAN FRANCISCO, C. IL, San
Frameisco Co.,_.. _.___. 310,000
fbend Posty 12 = oo .= D $2,700
ORI S W 43,900 ‘
Alta California, i ..._...._ D 2,300
It ol P i W 1,250
California Demokrat, i-... D 2,300| |
5 Staats Zeitung, i W % 1,800I
4y Chronik, i.._.__ S 2,800
' Califormia Freie Presse, .. D )
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CALIFORNIA, ihmm, MR DRI
Popnulation. Circul’n. ;
SAN FRANCISCO (CONTINUED).
Clizopicle, i, t- St e S0 D 140,000,
€ 0 bl A b ¢ w 420,000/
R LB e S $44,000
Commercial News. com-.. D 850
Courrier de San Francisco,i D 850,
“ « i W 650,
BN Totalote, i 100 SE it D 650,
Evening Bulletin, i.______ D $10,500|
0 et T $11,000|
Evening Post,r________.__ D. 1-26,000{
TR T w $12,500
[See Adv. on page 306.] ’ {
EXaminer,d e JERE L 5000 D 1-5,600; \
A R VLI N s O W 49,000
Exchange, eom ____..___. D 2,300 |
¢ Coma I ke Tk W 1,250
Hotel Gaeette, ... D
Morning Call, i__-..._.___ D *42,000
i o AV, () W #19,900
03w ¥ e TS S #592,000
Morning Herald..._._.... D | *
Stock Report, com.__.__._ D 3,500
03 e g BN 53 w 6,000
dyiSoeiedad,T- -~ C.- SwW 1,800
La Voz Del Nuevo Mundo, SW 1,250 |
Argonaut, - occomeonn w 10,560 '
California Arbeiter Zeitung, W
California Christian Advo-
catie et 70 L w 2,800
California Farmer, agr._.. W 1,800
California Independent,_.. W 1,800 i
Cal. Jour. und Sonntags Gast, S 850! - |
(Cal. Spirit of the Times,ins. W 1,250 ’ ]
By N T e S R w | i !
Commercial Herald, com_.. W 1,250 |
Blevator, x P\ _: .____._ w 650 :
filivangel, 2 - - e w 1,800 i
Golden Era, lit .. _____. W +5,ooo:
Grocer and Merchant, com W 1,800,
Hebrew, (Eng. and Ger.),.. W l,250i !
% Observer, (E. and G.), W 12,500 ‘
Illustrated Telephone, .... W |
Tlustrated Wasp, ... - _. W 46,500
Irish World, -.___.__ S W |
Jewish Progress, -._.___. W | |
Journal of Commerce, com W $4,6172
[See Adv. on page 318.] |
La Petit Journal, ._____. w 1,800 i i
La Scintilla Ttalian, ... w I ‘
La Voce Del Popolo,r_._... W 3,500, j
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) * Sworn. Plain Fjj Estimated, P Patents or Co-op’s.
(/ALIFORNI*I‘- 3 Cﬁixr:ed. i Pg:gfi:iwrsol':i‘:cu. For :!E‘:rss‘::e ‘;)(.l‘l 11)). !cnver.

Population. Circul’n. ! |

SAN FRANCISCO (CONTINUED).

Mining and Scientific Press, W 3,200|
Mission Mirror,. ... .._... w 3,000
Woniter, 12 0.l .o 2 w 43,000
New Age. ......_ pea Xt 3,000
News Letter and Cal. Adv. W 45,600
@ceident, Sy, o< 2. ..o 1. W 1-2,000‘
lESlaific, J 1002 o dh e a5 W 2,800
Pacific Appeal. T _____._. w 1—765;
Pacific Coast Law Journal, W
Pacific Law Journal, leg_. W
Pacifie Life, sport___..___ w 1,800,
Pacific Methodist, 1.._._. w 1,250‘
V Pacific Rural Press, agr .. W 4,500
Stilla-Hafs-Posten, -__._. W -
fivibune; P ..l oo Lo W |
Rl lent o 25 .o e W $1,500, '
AWiatchman, > - _ .. .«-.:. W I
Wine and Liquor Herald, . W 1,250
Pacific Churchman, 5,..__. SM 1,250 1
V California Horticulturist, - M 650/ '
California Mail Bag, ...__. M 1,800 !
California Patron,.______. M 1,250
Coast Review, ins_._._._. M 1,250 !
Engineer of the Pacific, sci M 2,800, i
Masonic Monthly, ________ M ‘
Medical and Surg. Journal,. M 650]
Railroad Gazetteer, . _ .. M 6,000, 1
VResources of California, -~ M 1.800 {
School and Home Journal,- M
Western Lancet, med.__.. M 450
Wine Dealéfs’ Gazette, com M 2,300[
% SAN JOSE, ¢.H.,Santa Clara Co. 18,000
ierald, d .- ____._.. D 1,250
Herald-Argus, d __...___. W } 850
SeMercury, - . ccoecho oo D 1,800%
o i B UES e i w 850
ROWABrS, . o s Teils D ‘
Courier, ger_.._________. w 450’
RRBIRO v (5 o T w 1900
X SAN LUIS OBISPO, C. H., San
Luis Obispo Co.,.._.___.. 3,000
Nonth Coag, = ... s w 450
ERmbune, i oo . oLl W 11 ,000'
X SAN RAFAEL, C.H., Marin Co., 2,000 I
R@ierald: i .l . W 650,
+ Marin County Journal, r.. W 650
LETETTTEG R I W i
SANTA ANA, Los Angeles €o.,. 1,000
LY o e W 450 5
VT e A W 450
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CALIFORNIA. § Cletmed.

Population. Circul’n.

X SANTA BARBARA, C.H., San-

[
|
ta. Barbara Co.,.________ 5,000 ’
Vi Eess 0y R T Lo A & D 450:
G DRTALE S 4 w 650
‘Aldvicntiser; SLEL SISkl W 450
Independent, ;grit = 2= A\ 1456
SANTA CLARA, Santa Clara
G AN el Py L 4,000 I
Hicho, BRA LT o IR 2 W N 450 »
X SANTA CRUZ, C.H., Santa Cruz |
Got 1 DS R 6,000 |
Z23G0uTier; (d , 221 LSSl w +1,120
FoealTtem, Pt oolh W 650/
Sentiel; inenTs X S w 11,100
X SANTA ROSA, C.H., Sonoma Cb., 5,000 | )
Democrat, de £ =27 T -0 D } 450,
Sonoma Demoecrat, d ____. w 1»1800;
NV NieTwe s Les SR IS | W
IR, P oo s e g A W 1,250
X SHASTA, C. H.,, Shasta Co.,- .. 1,200
Oounier, B, £ oL SEREITE _ - W 450,
SONOMA, Sonoma Co.,.....__. \
Index R o8 SHiaphh Sr py w
X SONORA, C.H., Tuolumne Co., . 1,650
V' Independent, i P .__.____ W 650
Union Democrat, d ... w 450
X STOCKTON, €. H., San Joaguin
o £os e SRILg CON=y 14,000 i
Evening Herald, d______. D +30/
u CLETR e w 650
V Independent, r .___._.___. D 4 -|-1,200|
& Iyt et M W $1,300
Banner, P i Lo ol W
People’s Advocate, ... w
SUISUN,C. H., Solano Co.,.... 800
Repul:féan, _____________ W 650
bs SANVILLE, C. H., Lassen Co., 640 [Pk
nidvocate oL EEREy & e sl W 650
TEHAMA, Tehama Co.,- - .. 881 i
Nocsip, DACERERES WE 50 W 450,
TRUCKEE, Nevada Co.,- - - 2,000 I
Republican BR.L 2 2. Ll SW 450
X UKIAH, C. H., Mendocino Co.,._ 1,200 ‘
Democratic Dispatch, P__. W 41,000,
Mendocino Democrat, d... W |
vVilsemeal il L 1o w 650,
VALLEJO, Solano Co., -...._. 8,000 |
Evening Chronicle, r _____ D $800
“ iy e w 1,000
Mios, Po 2 0 L e D 650‘
G RD =% P N w 450|

Plain Figures, Estimated.
Publisher objects.

P Patents or Co-op’s.
For others see 2d p. cover.,
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J # Sworn.  Plain Fj Estimated. P Patents or Co-op's,
- CALIFORNTA. § Claimed,  — Fublichor oiertss | ok others via 30 5 covers

|
Population. Circul’n,

VISALIA, C. H., Tulare Co.,. .. 3.500

O R PSR 1,250
Bimes, P2 __ 1 " L W 1,250
WASHINGTON CORNERS. Al ‘
ameda, Co.,. - .. .... 300
Reporter, Pe..._ ... w 450

WATSONVILLE, Sante Cruz
(DI B Sl — Sy e= oot 3,000

IPajaronian, r _._____.__. W 450,
Wranscript, i —-- .- ___- A\ 450
WEAVERVILLE, C. H., Trinity
Bl A s Ly . 1,000 ’
Trinity Journal, ro.______ w 450 /
WEST OAKLAND, Alameda "
(el S o I pan o [
. P il L W~ 450
WHEATLAND, Yuba Co,--__. 800
Recorder, P__ L="__.__. A\ 450
WILLOW& Colusa Co., - .o 500 \
S T R w 450“
" WILMINGTON, Los Angeles Co.. |
Wilmingtonian, i ..______ W |
WOODLAND, C. H., Yolo Co.._. 2,500 f
B aDemocrat, P _______..___ D 450/
M | TR T R w 650:
Standard, d .____.__...__ w 650
Rifolo Mail; ... . ______ w 650
YREKA, C. H<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>